
Trends: Generation Z - What they want to see in Dairy!
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Tips: Striving to optimize quality? productivity? profitability?

GenZ (born between 1996 and 2010) has different demands of dairy products than Millennials!

"What are they looking for? Affordability, taste, a cause and convenience", according to a recent 
Hoard's Dairymen Intel.  

Getting Getting your story 'out there' on social media and elsewhere makes a big difference to these 
buyers. They want to know that your brand brings good to the community and society in 

general. Action speaks louder to this generation than advertising: Be sure you deliver what you 
promise - consistently!  

Local products, sustainable, organic or 'green' agricultural systems and nutritional benefits get 
the GenZ's attention. Be sure to highlight these areas to build a stronger brand recognition 

and loyalty. Become part of the 'Cultural Conversation' surrounding food today!


